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VISION 

To expand the worldwide notoriety of the Errecom brand. To develop every product in order to realize practical, effective and innovative 

solutions that help to solve everyday problems encountered by professionals of HVAC/R and Automotive aftermarket, in hydraulics field 

and ordinary AC/R maintenance, following the main principles of the largely organized market distribution. 

MISSION 

To develop the Errecom product market in the B2C world, as well as in the B2B one, introducing our solutions on world-renowned online 

sales platforms (Amazon, EBay). 

To enhance the research and development of chemical products, their methods of application and insertion, aimed to expand each 

year the range of solutions to support more target customers, already acquired, and to diversify the type of clients to be able to address 

to. 

To define a reference dealer for each product target area in order to increase the capillarity of presence and distribution in every country 

all over the world. 

To spread the presence of the brand all over the world, accustoming customers, who used to work with branded products, to the solidity 

and legal guarantees (labeling, emergency number, safety data sheets, etc.) of the Errecom chemical products. 

To make known the registration of the Errecom brand (Errecom ™) to all stakeholders. 

To consolidate the relationship with customers thanks to multiethnic staff, able to speak the client's language, to marketing support and 

sales media (catalogues, brochures, technical data sheets, safety data sheets, website, etc.) declined in multiple foreign languages. 

To increase and improve the awareness of Errecom brand and of its positioning on the markets of reference through marketing strategies 

specifically studied and planned, 

To establish long-standing trusted relationships with suppliers to improve the quality of raw materials and the guarantee of supplies and 

services. 

To increase the number of chemical solutions produced internally to reduce company costs and ensure a more careful control of the 

production chain and therefore of quality in output. 

To strengthen the tools available to the Chemical Laboratory, the machinery intended for production and the logistic areas reserved to 

storage and handling of raw materials and products to improve the flow of materials. 

To maintain a good profitability over time, doing everything possible to achieve a constant positive growth trend, aimed at the wellbeing 

of the company and the possibility of reinvesting part of the profits for the creation of new structuring opportunities (personnel and 

infrastructure). 

To improve staff awareness of its strategic importance and contribution to corporate success and wellbeing by involving it in the growth 

and improvement of company skills. 

Along with the expansion and consolidation of the company, to improve the efficiency and effectiveness of the Quality Management 

System and the related monitoring by periodic internal audits. 

To analyse risks and opportunities by monitoring the business processes with attention to the needs of the parties involved in order to satisfy 

stakeholders in the perspective of business continuity. 

 


